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Introduction



ERP - definition

Enterprise resource planning (ERP)

systems integrate internal and
external management information
across an entire organization,
embracing finance/accounting,

manufacturing, sales and service,
customer relationship management,
etc.

Their

between all business
functions inside the boundaries of the
organization and manage the
connections to outside stakeholders.
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Business Product
Analytics Planning

Financial

Jeemt  ENtErprise SR
Resource
Planning

Sales Force Inventory
Automation Management

Supplier
Interaction

ERP systems can run on a variety of
computer hardware and network
configurations, typically employing a
database as a repository for
information.




Introducing SAP

Est. 1972, HQ in Walldorf, Germany
> 170,000 customers, 120+ countries
$12.46B revenue in 2010

75% of the Fortune Global 1,000

> 15,000 developers

Go to market across 25 industries
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Our.customers
produce more than

(2% of the world’s




Our customers
produce more than

70% of the world’s
chocolate.




A View of SAP Through Our Customers

Production of 40 million Retail outlets transactions totaling
barrels of oil per day $330 million per day
50 million
‘ bank accounts 750/0 of world-wide
Production of 32,000 annual beer production
car engines per day (1.5 billion hectoliter)
54 miillion |
Defense forces across T S Y Processing of
107 countries patient visits (US Only) 2.5 billion
utility bills annually
65% of world-wide chocolate annual Production of & million

production (2.2 million tons) tons of chemicals per day
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History & evolution



30 Years ago...

...SAP founders decided to build an ERP system, which is
Integrated
real-time
standard software

That was the system. (R stays for Real-time)

The first generation software, called , was built
on mainframe environment to support real-time
business processes for enterprises.

The second generation SAP system runs on a
4 (well known) multi-tier client-server architecture.
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The Overall Picture
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Generations of SAP Systems

Enterprise Services Architecture
Adaptable SAP NetWeaver
business mySAP Business Suite,
SAP xApps

Web Services

. 3-Tier Client/Server
Int. business R/3 Basis

processes R/3

Business Requirements

Client/server

Mainframe Arch.

Standard ABAP
software R/2

Mainframe

>
Technology Advances
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SAP’s Web Application Server has evolved
from R/3’s Basis technology

6.40
Leverage Processes

n Software Lifecycle M.

6.30 n ABAP enhancements
Java Development

n Java IDE
6.20 n Web Dynpro
Openness
n Full J2EE support
6.10 n Web Services (WSDL, SOAP, UDDI)
Native Web Technology
n Server-side scripting
n Native HTTP/XML support
Internet-enabling
n Internet Transaction Server, SAP GUI for HTML
n SAP Business Connector
Reliable Architecture
n Three tiers
n Scalability, High Performance
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SAP NetWeaver Components
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PEOPLE INTEGRATION
Multi channel access

Portal Collaboration

INFORMATION INTEGRATION
Bus. Intelligenc Knowledge Mgmt

Master Data Mgmt

PROCESS INTEGRATION

Integration Business
Broker Process Mgmt

APPLICATION PLATFORM
J2EE ABAP

DB and OS Abstraction




SAP solutions



Overview SME Strategy

Focused solutions for different requirements in the SME Market

SAP Business One: easy to use, flexible and affordable business management solution for Small Enterprises
SAP Business ByDesign: the most complete, adaptable on-demand business solution for mid sized companies
. SAP Business All-in-One: delivering functional depth and broad set of industry capabilities

manage t iVe industry sc
busin

For small businesses who have For companies who need For midsize companies with
outgrown their packaged business software but don’t want industry needs that want a
accounting-only solutions to support a large IT backbone scalable foundation

100 to 5C
On deme
Monthly
Go live i
General Rich bus

100 - 2,50¢
On-premis
Traditiona
subscripti
Go livein

Available
countries
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SAP Business Suite

SAP PLM

Life-Cycle-Data, Project-,
Quality- and Asset Management

SAP ERP

Analytics
Financials
Human Resources
Corporate Services

Operations
Inventory & Warehouse Mgmt.
Manufacturing & Transportation

SAP
CRM

SAP
SRM

Buluonisinbay
lapJO aseyoind
Sales Order
Internet Sales

SAP SCM

SAP NetWeaver
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Complete Portfolio Covering Every Employee in Every
Industry in Every Company

User
Adaptation

Flexibility

Extensibility

[
Business
InS|ghtS nt — EPM — GRC

Industry Core > :
Industry Specific Extensions
Processes
Horlzontal SAP Business OnDemand SAP SAP SAP
Core Suite Extensions Business Business Business
Processes gilin-One  JENEESION  JEREE
Integration > |l SAP NetWeaver — Pl — MDM — LCM
.
Large Midsize Smali
Companies Companies Co.s
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Analytics / Business Intelligence
Current Solution Overview

Industry’s number one and broadest portfolio of Business Intelligence tools with 25% market share,
twice the share of our nearest competitor — commanding position in ad hoc reports

Leading end-user interface and modern visualization tools
World'’s richest Semantic Layer as evidenced by market position: more than 45,000 customers and
- 800 OEM partners,

Analytics | Lanquage of Business — Major Offerings Today

Dashboards Reports Ad hoc Reports

SEMANTIC LAYER
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Development strategy



SAP Product Strategy

s
On premise / on demand / on device - P N
A

Bridging the Process & Community Worlds

Cloud computing / virtualization

In memory computing
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SAP's Global R&D Organization

)| ) | ——,II ) (o=
® 1 .
¥ Development Labs® Research Centers R
Bulgaria Australia
Canada Canada
China China
Germany France
France Germany JI l
Hungary Great Britain
Ireland Korea
India South Africa
Israel Switzerland
United States United States

® Co-Innovation Labs

India
Japan
United States

© 2011 SAP AG. All rights reserved.




Development strategy

On premise / on demand / on device



There Are More Mobile Phones Than
Toothbrushes (5B vs 2.2B)
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FLEXIBLE

On Premise, On Demand, On Device
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SAP Product Strategy
Provide Instant Value to People Everywhere

N ul'pl
ton. cCe

oll DEVICE | - % All devices

b All user
experiences

Easy to extend

On DEMAND SAE Eosiiaes Instant value

, o LOB or Suite
o 4 Integrated to
_— ‘/ ‘ ‘/ .;! x 7,-—" On Premise
on PBEMISE SOA enabled
Best practice
packages
m- Non-disruptive
/ enhancements

Technology Foundation Platform

ORCHESTRATION

InMemory
Computing
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Comprehensive On-Demand Solution Portfolio

Suite On-Demand Line of Business On-Demand Productivity and Collaboration
On-Demand
— SAP Sales SAP Travel SAP
ne , ,
ByDg:ilgnSS OnDemand OnDemand BusinessObjects
Bl OnDemand
SAP SAP Career SAP Social Media
Business ByDesign OnDemand OnDemand* SAP
for Subsidiaries Streamwork
SAP Carbon SAP Sourcing
Partner Add-ons Impact OnDemand
SAP S&OP
OnDemand

*Name still be finalized

© 2011 SAP AG. All rights reserved.



SAP line of Business On Demand Solutions

# - i Sales OnDemand
scoont g Designed around how people
¢ Rl | \ work
I e | wee e -
G | Sntery v oy e e R
B

Customer co-innovation in design
& development

Extends value of SAP Business
Suite
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Development strategy

Bridging the Process & Community Worlds



Next generation applications for the next generation users
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Our Vision: Solutions Built for Networks
Bridging the Process & Community Worlds

COMMUNITY
) Social networks
g XI NG fl.ckr Unstructurgd information
Collaboration
- L i
Linked|1)- facebook.
generation
users

Compliance

- » Stability
Security

PROCESS WORLD
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Line of Business On-Demand Solutions
Are People Centric

Focusing on Improving How People Work, less Controlling How
they Work

© 2011 SAP AG. All rights reserved.




Cloud-based HCM Solutions

PROFILE

5) CAREER MENTORING PEOPLE

ME GOALS(S)  acTivimEes
A

Increase number of video-based product launch related assets by 30%
= 3 8 leam are asked to create more videos which Introduce our produd in video
format. In our team, we should think video first before staring any other marketng asset
<
— Dwe By Dec 31, 2011
% Increase lead genoration from social media to 50% of all leads
Alex Bright O o
s cipate in at loast throe 5003l media channels and increase the leads generated
Developer, Design Thinker b such channets by 50%. Work closely with the corporate social media sirategy team =
1,2
BUSINESS CARD Bulld Facebook and Google+ fanpages to accelerate product launch and..,
Job Twe: Developer Take frst steps in expenencing social mada In product Iaunch shuatulons. Concentrate
| am also Design Thinker on Facebook and Google+ . Sponaor two pages. The measuarasle aspects
Doe By: Dec 21,2011
Define new online marketing organizational blueprint
Referming lo your expedence with the Facebook and Google+ fan pages, literature and
CONTACT INFORMATION online marketipn blogs, creats 3 bluepnnt 1o propose 3 concrete ned steps how we in
Org Unit LECD HR DEV -
Dwe By Dec 31,2011
Céice Palo Alto. BL 3, 2129
Office Phane. +1390787354875 Write best practices paper on viral marketing for B2B ° o
Preferrad Phone:  +12234456789 Based on your axpeciences with your Facebook Google+ and 5003l meda lead
v goneralion acihities, surmmarnze you resuls in written format and share with the whole
2011
MY WEBSITES
(in] £ :
Page (3/9): GOALS €& Local intranet | Protected Mode: Off s Rk -

SAP Career On Demand
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Development strategy

Cloud computing / virtualization



Cloud dynamics

Context
Focused
Simple
UX

Benchmarks
Analytics
Integration

Many contributors

Focused on the Location Anytime, Tablet

individual user

Insight

Platforms

Commercial

concepts
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Mobile Anywhere Fixed

Personal

Diverse

Connected

Fast

Ecosystem
driven Sgeetc_i of
innovation adoption

Instant
People
collaboratio Business
n .
Private
Markets
Alliances
Company
networks .
Communities
Content
Flexible
OpEx
Suite
LOB

Point solutions




Our customers’ ask: Protect cloud dynamics and -

Anytime,
Focused on Anywhere People
the individual collaboratio
user n

Personal

Insight Diverse
Connected

Fast

Ecosystem Speed of
driven adoption
innovation

ON PREMISE BACKBONES
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Company
networks

Leverage and
investment
Meet and data

privacy standards

with cloud extensions

Leverage of
cloud solutions to delight customer

Ensure




Customers Told Us ...

... they need to manage a transformation to virtualization and cloud
infrastructure to dramatically improve ...

Growth, globalization and efficiency
Flexibility to start small and expand

TCO and time-to-value for business
users

Support of business networks

Deployment choice and flexibility
for different purposes
from both public and private clouds
integrated with on-premise solutions

© 2011 SAP AG. All rights reserved.
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SAP Business ByDesign — cloud based Business Suite

Complete business suite in the cloud

Suppty Chain

O | Managomant Strong momentum — approaching

u‘fp'( '4‘,:% :
A ) -
M qP Suite O, ™ | 1,000 customers

((\Q\et?'-"* = 0fp 9"7,3 %
et N, ey ' Customers constantly employ more

functions — process penetration

SAP Business User adoption per customer

ByDesign increases

SAP Business ByDesign is moving

upmarket
Cloud-based Platform P
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Guinness World Record
for powering the largest
data warehouse.




SAP cloud operations and infrastructure
An advantage in cloud computing

World-class Tier-3/4 data centers

London
Chicago, W(alfl}é%)rf / Rot
Further US Né%vtown (Germany) Chins
Centers Square , . Hiah l dard
(planned) ' (in [0) est compliance Sstandards
preparation)

PA

*

Customer data kept within the same
jurisdiction (live and backup)

Main hubs run by SAP — external data
centers selected according to SAP
standards

*formerly SAS 70 Type Il
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What Is Needed to be Successful in the Cloud?

WA

-- -

Content Tooling Services
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Development strategy

In memory computing



The Power of In-Memory Computing

WHAT IF YOU COULD

drastically reduce costs by having real-

time price information from different vendors included in the
creation of a purchase order?

answer within split seconds where

medications of a bad batch are stored in a heterogeneous s
supply chain? \

simulate the effECtS, during a meeting, of

short campaigns in active pharmaceutical ingredients’ (APls)
production on overall supply chain costs?
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Market Needs
What we hear from customers and prospects

M Insight, mobility, collaboration, personalization

Continuous innovation at the core without disruption

% || c‘ New ways to streamline and improve processes in
il lines of business

Improve decision making

Improve TCO and time-to-value
m Need to support business networks

Establish business core without CAPEX
| @ ‘ Enable growth, globalization and efficiency

Flexibility to start small and expand

POA EPM Bl 2.0

© 2011 SAP AG. All rights reserved.



Challenges in making your business data-driven

VELOCITY

Mobile,
CRM*dgta\) BN
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VOLUME Transactions" :'-’| Seles orders VARIETY

*Customer relationship management
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Three strategies for running better

Real-time insights Complex analysis in Innovate the way
on big data the moment you work

Deliver real-time insights on Enable state-of-the-art, Drive rapid, sense-and-
massive volumes of data at interactive analysis such as respond processes; harness
any level of granularity and simulations and predictive big data for planning and

dimension capabilities targeted actions

© 2011 SAP AG. All rights reserved.




A platform for innovative, real-time analytics and

applications

Other query  BEEVEHEES
tools Objects tools
Real-time business

Real-time Real-time
analytics applications

Real-time,
trusted data

SAP
Business
Suite

SAP in-memory

Real-time
copy

computing

SAP HANA

Other data
sources

SAP NetWeaver
Business
Warehouse

New accelerators and analytic content
for powerful analysis and reporting on
big data

New applications for highly innovative
processes and business models

Make smarter and faster decisions with
complete insight on large volumes of
granular data

React quickly with real-time analysis and
reporting

Unlock new opportunities with state-of-
the-art analysis
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Wrap-up



37“ T | e
Wrap-up = 63% of the

I transaction
. revenue
touches a SAP

SAP solutions

Development strategy

MY WORK
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SAPd

Thank You!



